
Animated series Kelvin Magnetic, The Voltakid 

Rocket Cartoons 
 

Company: Rocket Cartoons 

Website: www.voltakid.com 

Social network outlets:  https://www.youtube.com/user/RocketCartoons / 

https://twitter.com/Rocket_Cartoons 

National and International Accolades: Winner of the Digital Animation and Special 

Effects category at the “Costa Rica Verde e Inteligente” Awards (CAMTIC, 2015). 

Company description:  

Rocket Cartoons started back on 2008, with a mission to open the road to the national digital 

animation industry on 2D, creating, producing and commercializing original audiovisual 

content in the shape of children series for international television audiences. It started with 

“Ivick Von Salza, the Little Lumberjack”, a 52-episode series with a length of 2 minutes each 

episode; the series debuted on MIP TV in France back in 2010. It was distributed by the 

French distributing agency AWOL Animation. Additionally, the series trademark expanded 

across Europe and Asia to the TV networks such as BBC Kids Canada, Lekan VOD of China, 

and also in Finland, Portugal, Disney Japan and Multimania TV that broadcasts to more than 

13 countries. Today, the series is broadcasted in 19 countries. On August 2013, a new series 

was finished; named “Yum Yum & You”, it has 78 episodes of 5 minutes each and a special 

edition of 30 minutes. The same international agency AWOL Animation handled its 

distribution. It was sold to an airline in the Baltic Countries. Sinart, the national network 

channel, broadcasts both series in Costa Rica. 

Rocket Cartoons also signed a co-production agreement contract with the Costa Rica 

company Studio Flex, for the production of the series “Outopus“, which managed to boost 

international distribution with a new an international agency Monster Entertainment 

(Ireland,) who has closed several sales since 2013.  

Rocket Cartoons continues to create original products adding up to about 11 hours of 

animated content. On 2014, the mission was expanded to include venturing on 

commercializing animated services for Canadian and American companies. 

 

 

 

http://www.voltakid.com/
https://www.youtube.com/user/RocketCartoons%20/
https://twitter.com/Rocket_Cartoons


The Project 

 Objectives: 

The goal of the animated project is to keep contributing to the growth of the Costa Rican 

digital animation industry on the international market. 

 Description 

The project is a children series produced on a 2D platform and it consists of 13 episodes of 

11 minutes long each. The main character, a boy called Voltakid, turns into a superhero to 

solve, along with his friends Flux and Doctor Magnetic, daily situations on each episode, 

presented in unexpected ways, placed in imaginary locations within their world or spacecraft. 

 Executing period: 

The execution period of the project is of 19 months in which 46% of it will be complete; the 

other 54% requires further financing or a co-production agreement. Pre-production kicked 

off on March 2014 and ended on December 2014. Production stage started on January 2015 

and the international distribution of the first six episodes was signed for the first six episodes 

to be available on September 2015 and to have them exhibited in 14 international animation 

events and fairs where Monster Entertainment agency participates. Since the series is part of 

its official catalogue, the series not only has the opportunity to close pre-sales but also of 

acquiring co-production agreements to continue producing the remaining seven episodes 

during 2016.  

 Target: 

Millions of child viewers ranging from the ages of 6 to 10 years old, all of them recipients of 

TV channels on countries where the agency, Monster Entertainment, operates. The target was 

determined by selecting one format that has proven successful in the international market, 

and a main theme was chosen based on preferences shown by the selected audience. 

 Impact 

To contribute to the growth of the Costa Rican digital animation industry by bringing a new 

long-format series (11 minutes per episode) to the global market, which will be distributed 

on copyright terms to the international TV market, as well as part of the global network of 

You Tube as part of Frederator Channel. 

 

Inventive level of the Project: The first step taken by Rocket Cartoons on the creative level 

for this project consisted on creating and producing the first series on a long format (11 

minutes per episode) with a high-end value on communicating ideas and showing situations 

throughout the stories, and a neater quality on animation than those previously offered by the 

company. 



 

On the other hand, a high step was taken in terms of commercializing the series before its 

conclusion to the international arena, such as the inclusion of the series in the YouTube On-

Demand channel: Frederator Channel. 

 


